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1.The total number of credits required for graduation is 36 credits.
2.Required credits: 12 credits; Elective credits: 24 credits.

3.Courses taken within the student's affiliated college for "College Common Courses" will be recognized as credits for the major; courses taken for "Interdisciplinary Courses" or courses offered by other colleges will be recognized as credits for external courses.
4.Conditions set by the department (program, assessments, certifications, recognition of external credits, and others):

(1) Required Courses:

A.Common required courses for each group: Two courses of "Business Intelligence Seminar (I)" and "Business Intelligence Seminar (I)" totaling 6 credits.
B.Thesis: 6 credits (based on the semester in which the thesis is submitted).

(2) Elective Courses:

2-1.Electives must be chosen from the academic fields of Groups A, B, C, and D based on admission qualifications.
2-2.A total of 24 elective credits from each group (including two methodology courses totaling 6 credits).
2-3.A maximum of 6 credits can be recognized for cross-group courses.

2-4.A maximum of 3 credits can be recognized for courses from external departments.

2-5.Regulations for international students regarding course selection are not subject to these limits and will be determined by the department.
5.Must comply with the Graduation Regulation for Ph.D. Program in Business Intelligence School.




